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Selection Strategies and (Para)Textual Adaptation in Multimodal
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Abstract The purpose of this paper is to analyze the trilingual advertisment of
Emirates airlines by three levels of analysis in translatological eco-paradigm
presented by Gangshen Hu (2004, 2020). It seeks to investigate how does this
company increase the effectiveness and acceptance of its brand in the
destination ecosystem by "adapting" and "selecting" the (para/peri)text of its
advertisements? It is assumed that, the (para/peri)textual elements
accommodated in the content & form of the ad, and also adequate “adaptation”
and “selection” of linguistico-cultural ecosystems would maximize the optimal
communicative effect on target audience.The results indicate that the
(para/peri)textual elements (color, sound, schema, logo...) in the Emirates
advertisements are more prominent than the linguistic aspects. Also, the
"cultural dimension™ has achieved a higher level of paratextual language by
selecting multiple elements, codes and universal symbols (such as rhythm,
dance, and physical-sportive movements) and therefore has created a higher
impact factor among audiences.

Keywords: Charles Dickens; Game Theory; Little Dorrit; Realism; Social and
Institutional Secrets

1. Introduction

his paper seeks to investigate the potential relationship between eco-
T translatological theory and audiovisual translation in general and multimodal

and multilingual translation of advertising texts in particular. The main

guestion _according to the new eco-translatogical paradigm _that may be
addressed here can be stated as follows: What methods does Emirates Airlines
employ to enhance its audience penetration rate through the adaptation and selection
of peritextual elements in its advertisements, and which strategies enable the airline
to improve acceptance rates within its target ecosystem?
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It is assumed that, on one hand, the advertising producers of these companies can
enhance the effectiveness of their advertisements by tailoring the eco-textual
elements to align with both the content and form of the ads. Conversely, advertising
translators can maximize the effectiveness of communication with the target
audience through the careful “adaptation” and “selection” of linguistic and cultural
frameworks.

2. Method

In this perspective, alongside analyzing the oral propositions presented in the
original English version of the Emirates Airlines advertisement, we will compare
them with the verbal propositions found in the French and Arabic versions of the
same scenario. Our objective is to identify the (para)textual and peritextual-
intertextual modifications that are manifested through dubbing or subtitles.

In light of this, we have deliberately distanced ourselves from Western theoretical
approaches, including the functionalist and action theories, which limit the
examination of translation to its ultimate aims in the target society or view translation
solely as a social phenomenon.

We sought to investigate the "translation act" by applying Eastern theoretical
stances, especially Gengshen Hu's Chinese ecological translation theory, regardless
to cultural, and metamaterial dimensions and putting aside concepts related to
identity, value or translational norms.

3. Results

The lively hostess who launches the advertisement suddenly appears on the screen
behind the chair, showcasing her white hair and distinctive outfit. She wears dark
sunglasses and black clothing while performing a series of vibrant South American
salsa dance steps. The lively rhythm of the dance is enhanced by sudden, angular
hand gestures and sharp body turns. Modern lighting and special effects create a
striking contrast with the soundtrack and dark backdrop, where the performers
engage in their traditional dance. This brief segment, characterized by quick and
familiar movements, captivates an audience of hundreds of millions of Latino
viewers, motivating them to continue watching the commercials.

As Latino audiences, alongside other authentic viewers of the material world,
engage with the textual and paratextual cultural components of this sequence, the
scene rapidly evolves while maintaining its rhythm and brisk pace. Once more, both
fictional and actual audiences are immersed in the lively, dance-oriented ambiance
of East Asian culture. This setting is animated by the vivid reds and blues of flowing
Indian sarees, complemented by the captivating and colorful jewelry that echoes the
memories of this cultural heritage.
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The creators of this airline's advertisement adopt an expansive perspective on the
Bollywood dance performance, incorporating a segment of a popular Punjabi song
that reflects the wealth and cultural sophistication of the Mithraic Hindus. Their
objective is to connect with the extensive population of one billion Hindus around
the globe. This section, akin to the previous one, establishes a foundation for
intertextual elements such as rhythm, sound, visuals, music, language, and physical
expressions, thereby highlighting the significance of human civilization, particularly
the thriving Hindu culture, which is of considerable interest to the company’s
stakeholders.

The advertisement's creators maintained a broad perspective, ensuring they
addressed the substantial audience of Chinese citizens. In mere seconds, the ad
encapsulates the spirit of tai chi practitioners set against the stark, cold scenery of a
snowy mountainous region in China. The interplay of vertical and horizontal
movements of the samurai swords, adorned with a cow horn emblem on a traditional
Chinese mansion, highlights the rich cultural differences of the location, effectively
alleviating any uncertainties the Chinese may have about choosing this airline for
their travels.

The company's capacity to connect with large populations in Latin America,
India, and China through its cultural and communication initiatives indicates that a
comparable approach could be successfully applied in the sports sector, effectively
engaging fans in various regions.

This is especially noteworthy given Emirates Airlines role as a major sponsor of
renowned football clubs such as Chelsea, Arsenal, and Real Madrid, along with its
engagement in other widely followed sports like rugby and tennis. In this setting, the
airline showcases a female flight attendant adorned in the sports jersey of Real Club,
prominently featuring the slogan "Fly Emirates" on her attire.

It is clear that a significant number of young supporters of this team have
internalized the organization's slogan. This demographic also exhibits a notable level
of digital awareness. To enhance the advertisement’s impact on the public
consciousness, incorporating the global Wi-Fi symbol is essential. Consequently, the
designers of the advertisement have chosen to include an image of Korean-Thai girls
from the Black Pink group, intentionally placed against a backdrop of blue rays to
achieve their communication objectives.

All peritextual, intertextual, and paratextual elements have converged within the
realms of culture and communication. Consequently, the intertextual aspects in this
context are closely linked to the communicative and linguistic development of the
subsequent sequence, emphasizing the importance of accessing free Wi-Fi and
staying connected to digital services.

The concluding sequence illustrates the evolution of various intertextual and non-
verbal components, highlighting real-world hostesses represented as an array of
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fictional characters across different environments, attire, and actions, transitioning
into intertextual and verbal elements. Significantly, the final frame of the
advertisement alludes to the original portrayal of the hostess with a tray, culminating
with her voice.

4. Discussion and conclusion

This paper intended to investigate the overall strategies that Emirates Airlines utilize
to improve its audience engagement through the careful adaptation and selection of
peritextual elements in its advertising campaigns. Additionally, it seeks to figure out
marketing approaches that the airline implements to boost acceptance rates among
its intended demographic. It is posited that, on one hand, the creators of
advertisements within these organizations can significantly increase the impact of
their promotional materials by customizing the eco-textual components to ensure
they resonate with both the thematic content and stylistic presentation of the ads. On
the other hand, those responsible for translating advertising messages can enhance
the effectiveness of their communication with the target audience by meticulously
adapting and selecting appropriate linguistic and cultural contexts.

The findings of this descriptive and qualitative study which confirm those
pinpointed by Zhu et al. (2022), Liu (2023), Dawood (2023) and Wei (2023) in their
correlated studies reveal that the "translation community," which includes producers
and creators of commercials, translators, dubbers, and subtitlers associated with
Emirates Airlines, has effectively employed "adaptive selection™ strategies. This
approach aims to minimize both subjective and objective disparities between the
"self" and the "other" that are evident across various ecosystems. By implementing
these strategies, the translation community has sought to tailor the text and paratext
to align with the expectations of their audience. This adaptation process reflects a
conscious effort to bridge cultural and contextual gaps, ensuring that the content
resonates effectively with viewers.

In fact, despite the multiplicity of ecosystems that are represented in the linguistic
dimension of all three languages (English, French and Arabic) and in spite of the
cultural dimension highlighted not only in identity-national sequences from Latin
America, East Asia, India and the Middle East ...) but also in pragma-communicative
dimension mainly via technology-oriented, sports-oriented and entertainment-
oriented sequences, this company has implemented an appropriate "adaptive
selection™ across all three linguistic, communicative, and cultural dimensions, and
has effectively unified seemingly disparate elements into a cohesive and holistic
prism, thereby successfully promoting a universal language.

The results indicate that the eco-textual components, and more specifically
intersemiotic elements (color, sound, schema, logo...) in the Emirates advertisements
are more conspicuous than the linguistic features.
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In fact, producing agents of this airliner have preserved the multiplicity of
ecosystems and microstructural components of translation (reflected at verbal and
linguistic propositions) by adopting a macroscopic view. Hence, their promotional
discourse has appeared more real and persuasive and thereby the company has
increased its penetration rate within global audience.

Furthermore, the findings imply that advertisers and translational agents should
prioritize the integration of all these eco-textual features to foster a more engaging
and memorable experience for viewers. By doing so, they can potentially increase
the impact of their campaigns beyond what is achieved through language alone.

To assess the generalizability and the broader applicability of the findings from
the current research, it is essential to conduct investigations that explore the
perspectives of advertisement creators within various service organizations across
Arab nations in subsequent studies. This approach will provide a more
comprehensive understanding of how these results may extend beyond the initial
context and into different cultural and operational environments; i.e. because in a
single cultural-linguistic semiosphere, the ecosystems will be different depending on
the type of text and paratext. For instance, two Arab region airlines, Al-Etihad and
Qatar Airways, may demonstrate distinct translation frameworks and emphasize
entirely different principles and values in their operations. The translation
ecosystems of these two carriers could vary significantly, reflecting their unique
corporate philosophies and cultural contexts, which in turn influence how they
communicate their brand messages and engage with their customers. The success of
airline companies is fundamentally linked to the principles and ideals highlighted by
their "translation community."” This encompasses not only the timing and techniques
utilized in their linguistics, extralinguistic and intersemiotic operations but also the
strategic approaches adopted to attract and engage the broadest audience possible.
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translation process, including four key factors: the translator, the source context, the target
context, and the interaction of elements (Fang, 2020).

I, three ecologies

2, translational ecologies

3, translation community

4, “[...] the “translation community,” including the author, translator, readers, initiators,
patrons, publishers, agencies, and editors. The exterior environment contains a natural
economic environment, linguistic, and cultural environment, social and political
environment, etc. The translational eco-environment is a collection that integrates a diversity
of natural or human factors relevant to the occurrence, existence, and development of trans-
lation activities” (Hu, 2020, p.56).
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. integrative approach
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3 ecological rationality

4 selective adaptation
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3 communicative intention
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I, target language formalities
2, cultural conflicts
3, untranslatables
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I, code-switching
2, target groups
3. aesthetic value orientation
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3 marketing strategies
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! macroscopic

2 mesoscopic

3 microscopic

4 context

3 textual ecologies
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' Macroscopic linguistic ecology refers to the harmonious coexistence of dominant
languages, minority languages, and even endangered languages.

2 Macroscopic cultural ecology denotes the harmonious coexistence of dominant cultures,
weaker cultures, and endangered cultures.

3 Macroscopic communicative ecology concerns the connection and intersection of
international, regional, and interindividual exchanges.

4 microscopic cultural ecology denotes the harmonious relation between cultural elements
within a translation.

5 microscopic communicative ecology concerns the interaction between communicative
purposes and communicative acts within a translation.
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Welcome to Emirates Mr.
Johns.

Just seat back and relax.
The lastest entertain you

Bienvenue chez Emirates
Monsieur Johns.
Asseyez-vous, détendez-vous
et laissez-nous vous divertir

BT e ST e

with over 3500
entertainment channels

Avec de plus 3500 chaines de
divertissement
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including the latest movies
and boxes of film around the
world

Comprenant de tous les
derniers films du monde entier
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We even have live sports
and news channels

Nous avons aussi des sports et
I'actualité en direct

[SXREN

With 3000 interesting dance
tracks

s

Sl g
L 8 gl ) 5l

And your free Wi-Fi make
you stay connected to your
data plans

Et en quelques instants, vous
pouvez connecter au wifi
gratuit

Ui lils 53 et o)) 52 5

Enjoy your flight Mr. Johns.
We head to take care of you.

Tres bon voyage monsieur
Johns
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World's Best in-flight
entertainment in every class

Et le meilleur systeme de
divertissement abord
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Fly Emirates, fly better

Voyagez Emirates,
Voyagez mieux
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